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Support ing customer retention and growth through  

 

Measurement – Insight -  Direct ion  

““KKeeeeppiinngg  TTRRAACCKKAA  CCuussttoommeerr  SSeerrvviiccee””  
 

An ingenious gizmo for recording customer feedback has recently been launched in 

Australia by South African company Customer Feedback Systems (CFS). 
 

Called TRACKA, it’s designed to be located at a business’s point of sale and records 
key presses by customers that are then forwarded to management for analysis. 

 

The reports show organisations if their service is good or bad, and also enable 
them to see differences in customer service performance when they are busy or 

quiet, explains local CFS manager, Desmond McGuirk.  
 

But the real plus is that customers enjoy using TRACKA, because it’s quick and 
easy, unlike many other feedback systems, and also serves as a distraction from 

waiting time while a transaction is completed.  
 

This has helped organisations overseas (such as Barclays Bank, Air France and the 
UK National Health Service) reverse falling customer feedback rates and increased 

their ability to make meaningful strategic decisions. 
 

Contact: Desmond McGuirk ph. 1300 850 680 email info@cfs-australasia.com 
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